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OUTPUT SPSS PRE TEST 
 
Factor Analysis 
KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,755 
Bartlett's Test of Sphericity 
Approx. Chi-Square 56,837 
df 3 
Sig. ,000 
 
Anti-image Matrices 
 CT1 CT2 CT3 
Anti-image Covariance 
CT1 ,320 -,155 -,111 
CT2 -,155 ,284 -,144 
CT3 -,111 -,144 ,342 
Anti-image Correlation 
CT1 ,762a -,514 -,335 
CT2 -,514 ,724a -,461 
CT3 -,335 -,461 ,784a 
a. Measures of Sampling Adequacy(MSA) 
 
Communalities 
 Initial Extraction 
CT1 1,000 ,849 
CT2 1,000 ,872 
CT3 1,000 ,837 
Extraction Method: Principal Component 
Analysis. 
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Total Variance Explained 
Component Initial Eigenvalues Extraction Sums of Squared Loadings 
Total % of Variance Cumulative % Total % of Variance Cumulative % 
1 2,557 85,233 85,233 2,557 85,233 85,233 
2 ,250 8,325 93,558    
3 ,193 6,442 100,000    
Extraction Method: Principal Component Analysis. 
 
Component Matrixa 
 Component 
1 
CT1 ,921 
CT2 ,934 
CT3 ,915 
Extraction Method: Principal 
Component Analysis. 
a. 1 components extracted. 
 
Reliability 
Case Processing Summary 
 N % 
Cases 
Valid 30 100,0 
Excludeda 0 ,0 
Total 30 100,0 
a. Listwise deletion based on all variables in the procedure. 
 
Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha 
Based on 
Standardized Items 
N of Items 
,907 ,913 3 
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Factor Analysis 
KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,728 
Bartlett's Test of Sphericity 
Approx. Chi-Square 36,690 
df 6 
Sig. ,000 
 
Anti-image Matrices 
 PC1 PC2 PC3 PC4 
Anti-image Covariance 
PC1 ,665 ,016 -,118 -,249 
PC2 ,016 ,508 -,264 -,176 
PC3 -,118 -,264 ,533 -,060 
PC4 -,249 -,176 -,060 ,545 
Anti-image Correlation 
PC1 ,745a ,028 -,198 -,414 
PC2 ,028 ,699a -,508 -,335 
PC3 -,198 -,508 ,733a -,111 
PC4 -,414 -,335 -,111 ,744a 
a. Measures of Sampling Adequacy(MSA) 
 
Communalities 
 Initial Extraction 
PC1 1,000 ,519 
PC2 1,000 ,668 
PC3 1,000 ,665 
PC4 1,000 ,676 
Extraction Method: Principal Component 
Analysis. 
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Total Variance Explained 
Component Initial Eigenvalues Extraction Sums of Squared Loadings 
Total % of Variance Cumulative % Total % of Variance Cumulative % 
1 2,527 63,187 63,187 2,527 63,187 63,187 
2 ,705 17,634 80,820    
3 ,449 11,214 92,035    
4 ,319 7,965 100,000    
Extraction Method: Principal Component Analysis. 
 
Component Matrixa 
 Component 
1 
PC1 ,720 
PC2 ,817 
PC3 ,815 
PC4 ,822 
Extraction Method: Principal 
Component Analysis. 
a. 1 components extracted. 
Reliability 
Case Processing Summary 
 N % 
Cases 
Valid 30 100,0 
Excludeda 0 ,0 
Total 30 100,0 
a. Listwise deletion based on all variables in the procedure. 
 
Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha 
Based on 
Standardized Items 
N of Items 
,803 ,805 4 
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Factor Analysis 
KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,726 
Bartlett's Test of Sphericity 
Approx. Chi-Square 35,211 
df 3 
Sig. ,000 
 
Anti-image Matrices 
 ISI1 ISI2 ISI3 
Anti-image Covariance 
ISI1 ,520 -,147 -,195 
ISI2 -,147 ,481 -,220 
ISI3 -,195 -,220 ,438 
Anti-image Correlation 
ISI1 ,760a -,294 -,410 
ISI2 -,294 ,728a -,479 
ISI3 -,410 -,479 ,695a 
a. Measures of Sampling Adequacy(MSA) 
 
Communalities 
 Initial Extraction 
ISI1 1,000 ,740 
ISI2 1,000 ,766 
ISI3 1,000 ,799 
Extraction Method: Principal Component 
Analysis. 
 
Total Variance Explained 
Component Initial Eigenvalues Extraction Sums of Squared Loadings 
Total % of Variance Cumulative % Total % of Variance Cumulative % 
1 2,306 76,850 76,850 2,306 76,850 76,850 
2 ,391 13,031 89,881    
3 ,304 10,119 100,000    
Extraction Method: Principal Component Analysis. 
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Component Matrixa 
 Component 
1 
ISI1 ,860 
ISI2 ,875 
ISI3 ,894 
Extraction Method: Principal 
Component Analysis. 
a. 1 components extracted. 
Reliability 
Case Processing Summary 
 N % 
Cases 
Valid 30 100,0 
Excludeda 0 ,0 
Total 30 100,0 
a. Listwise deletion based on all variables in the procedure. 
 
Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha 
Based on 
Standardized Items 
N of Items 
,845 ,849 3 
 
Factor Analysis 
KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,817 
Bartlett's Test of Sphericity 
Approx. Chi-Square 66,900 
df 6 
Sig. ,000 
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Anti-image Matrices 
 BI1 BI2 BI3 BI4 
Anti-image Covariance 
BI1 ,262 -,165 -,114 -,132 
BI2 -,165 ,414 -,009 -,056 
BI3 -,114 -,009 ,487 -,114 
BI4 -,132 -,056 -,114 ,371 
Anti-image Correlation 
BI1 ,755a -,501 -,320 -,424 
BI2 -,501 ,827a -,019 -,144 
BI3 -,320 -,019 ,874a -,269 
BI4 -,424 -,144 -,269 ,841a 
a. Measures of Sampling Adequacy(MSA) 
 
Communalities 
 Initial Extraction 
BI1 1,000 ,859 
BI2 1,000 ,719 
BI3 1,000 ,682 
BI4 1,000 ,781 
Extraction Method: Principal Component 
Analysis. 
 
Total Variance Explained 
Component Initial Eigenvalues Extraction Sums of Squared Loadings 
Total % of Variance Cumulative % Total % of Variance Cumulative % 
1 3,040 75,995 75,995 3,040 75,995 75,995 
2 ,457 11,420 87,415    
3 ,314 7,840 95,255    
4 ,190 4,745 100,000    
Extraction Method: Principal Component Analysis. 
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Component Matrixa 
 Component 
1 
BI1 ,927 
BI2 ,848 
BI3 ,826 
BI4 ,884 
Extraction Method: Principal 
Component Analysis. 
a. 1 components extracted. 
Reliability 
Case Processing Summary 
 N % 
Cases 
Valid 30 100,0 
Excludeda 0 ,0 
Total 30 100,0 
a. Listwise deletion based on all variables in the procedure. 
 
Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha 
Based on 
Standardized Items 
N of Items 
,893 ,894 4 
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OUTPUT LISREL MEASUREMENT MODEL 
Raw Data from File SPSS130.psf 
Observed Variables CT1 CT2 CT3 PC1 PC2 PC3 PC4 ISI1 ISI2 ISI3 
BI1 BI2 BI3 BI4 
Latent variables: CT PC ISI BI 
 
Relationship: 
CT1 CT2 CT3=CT 
PC1 PC2 PC3 PC4=PC 
ISI1 ISI2 ISI3=ISI 
BI1 BI2 BI3 BI4=BI 
 
Options:SC 
Path Diagram 
End of Problem 
 
Sample Size=130 
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Path Diagram Standardized Solution 
 
Path Diagram t-values 
Covariance Matrix        
 
                 CT1        CT2        CT3        PC1        PC2        PC3    
            --------   --------   --------   --------   --------   
-------- 
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      CT1       1.34 
      CT2       1.03       1.47 
      CT3       1.02       1.10       1.31 
      PC1       0.16       0.18       0.23       0.65 
      PC2       0.08       0.26       0.20       0.35       0.78 
      PC3       0.17       0.27       0.22       0.38       0.43       0.70 
      PC4       0.18       0.21       0.23       0.45       0.48       0.43 
     ISI1       0.14       0.13       0.13       0.18       0.11       0.20 
     ISI2       0.34       0.35       0.33       0.26       0.27       0.27 
     ISI3       0.19       0.27       0.19       0.19       0.21       0.32 
      BI1       0.54       0.51       0.55       0.36       0.32       0.28 
      BI2       0.40       0.50       0.46       0.31       0.34       0.27 
      BI3       0.36       0.43       0.41       0.30       0.31       0.28 
      BI4       0.43       0.49       0.48       0.29       0.30       0.26 
 
         Covariance Matrix        
                 PC4       ISI1       ISI2       ISI3        BI1        BI2    
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            --------   --------   --------   --------   --------   
-------- 
      PC4       0.82 
     ISI1       0.19       0.79 
     ISI2       0.38       0.56       1.08 
     ISI3       0.32       0.61       0.67       0.98 
      BI1       0.45       0.34       0.61       0.43       0.85 
      BI2       0.33       0.22       0.52       0.36       0.55       0.89 
      BI3       0.38       0.26       0.59       0.39       0.61       0.51 
      BI4       0.35       0.20       0.52       0.33       0.60       0.53 
 
         Covariance Matrix        
                 BI3        BI4    
            --------   -------- 
      BI3       0.81 
      BI4       0.52       0.79 
 Number of Iterations = 10 
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 LISREL Estimates (Maximum Likelihood)                            
         Measurement Equations 
 
      CT1 = 0.98*CT, Errorvar.= 0.37  , R² = 0.72 
           (0.084)             (0.062)            
            11.71               5.96              
      CT2 = 1.05*CT, Errorvar.= 0.37  , R² = 0.75 
           (0.087)             (0.066)            
            12.01               5.63              
  
      CT3 = 1.04*CT, Errorvar.= 0.21  , R² = 0.84 
           (0.080)             (0.053)            
            13.10               4.08             
      PC1 = 0.60*PC, Errorvar.= 0.30  , R² = 0.55 
           (0.065)             (0.046)            
            9.19                6.42              
      PC2 = 0.64*PC, Errorvar.= 0.38  , R² = 0.52 
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           (0.072)             (0.057)            
            8.89                6.59              
      PC3 = 0.60*PC, Errorvar.= 0.34  , R² = 0.52 
           (0.068)             (0.052)            
            8.85                6.60              
  
      PC4 = 0.75*PC, Errorvar.= 0.26  , R² = 0.68 
           (0.070)             (0.050)            
            10.75               5.13              
     ISI1 = 0.65*ISI, Errorvar.= 0.37  , R² = 0.53 
           (0.072)              (0.057)            
            9.03                 6.61              
     ISI2 = 0.90*ISI, Errorvar.= 0.26  , R² = 0.76 
           (0.078)              (0.064)            
            11.54                4.13              
     ISI3 = 0.78*ISI, Errorvar.= 0.38  , R² = 0.61 
           (0.078)              (0.064)            
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            10.00                5.93              
      BI1 = 0.83*BI, Errorvar.= 0.16  , R² = 0.81 
           (0.064)             (0.032)            
            12.94               4.92              
      BI2 = 0.69*BI, Errorvar.= 0.41  , R² = 0.54 
           (0.073)             (0.057)            
            9.47                7.22              
      BI3 = 0.73*BI, Errorvar.= 0.28  , R² = 0.65 
           (0.067)             (0.042)            
            10.84               6.72              
      BI4 = 0.72*BI, Errorvar.= 0.28  , R² = 0.65 
           (0.066)             (0.041)            
            10.85               6.72              
         Correlation Matrix of Independent Variables  
 
                  CT         PC        ISI         BI    
            --------   --------   --------   -------- 
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       CT       1.00 
       PC       0.30       1.00 
              (0.09) 
                3.29 
      ISI       0.30       0.50       1.00 
              (0.09)     (0.08) 
                3.30       6.00 
       BI       0.61       0.67       0.73       1.00 
              (0.06)     (0.06)     (0.06) 
                9.51      10.79      13.15 
 
                           Goodness of Fit Statistics 
                             Degrees of Freedom = 71 
               Minimum Fit Function Chi-Square = 97.79 (P = 0.019) 
       Normal Theory Weighted Least Squares Chi-Square = 101.13 (P 
= 0.011) 
                 Estimated Non-centrality Parameter (NCP) = 30.13 
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             90 Percent Confidence Interval for NCP = (7.42 ; 60.86) 
  
                        Minimum Fit Function Value = 0.76 
                Population Discrepancy Function Value (F0) = 0.23 
              90 Percent Confidence Interval for F0 = (0.058 ; 0.47) 
             Root Mean Square Error of Approximation (RMSEA) = 
0.057 
            90 Percent Confidence Interval for RMSEA = (0.028 ; 
0.082) 
               P-Value for Test of Close Fit (RMSEA < 0.05) = 0.30 
  
                  Expected Cross-Validation Index (ECVI) = 1.31 
             90 Percent Confidence Interval for ECVI = (1.14 ; 1.55) 
                         ECVI for Saturated Model = 1.63 
                       ECVI for Independence Model = 17.25 
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      Chi-Square for Independence Model with 91 Degrees of Freedom 
= 2197.50 
                            Independence AIC = 2225.50 
                                Model AIC = 169.13 
                              Saturated AIC = 210.00 
                           Independence CAIC = 2279.64 
                               Model CAIC = 300.63 
                             Saturated CAIC = 616.09 
                          Normed Fit Index (NFI) = 0.96 
                        Non-Normed Fit Index (NNFI) = 0.98 
                     Parsimony Normed Fit Index (PNFI) = 0.75 
                        Comparative Fit Index (CFI) = 0.99 
                        Incremental Fit Index (IFI) = 0.99 
                         Relative Fit Index (RFI) = 0.94 
                             Critical N (CN) = 135.07 
                     Root Mean Square Residual (RMR) = 0.043 
                             Standardized RMR = 0.048 
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                        Goodness of Fit Index (GFI) = 0.90 
                   Adjusted Goodness of Fit Index (AGFI) = 0.85 
                  Parsimony Goodness of Fit Index (PGFI) = 0.61 
 
        The Modification Indices Suggest to Add the 
  Path to  from      Decrease in Chi-Square    New Estimate 
 ISI1      BI                 10.9                -0.36 
 ISI2      BI                 22.3                 0.66 
 
 The Modification Indices Suggest to Add an Error Covariance 
  Between    and     Decrease in Chi-Square    New Estimate 
 ISI3      ISI1               25.7                 0.27 
 ISI3      ISI2               11.5                -0.26                                                
 
 Standardized Solution            
         LAMBDA-X     
                  CT         PC        ISI         BI    
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            --------   --------   --------   -------- 
      CT1       0.98        - -        - -        - - 
      CT2       1.05        - -        - -        - - 
      CT3       1.04        - -        - -        - - 
      PC1        - -       0.60        - -        - - 
      PC2        - -       0.64        - -        - - 
      PC3        - -       0.60        - -        - - 
      PC4        - -       0.75        - -        - - 
     ISI1        - -        - -       0.65        - - 
     ISI2        - -        - -       0.90        - - 
     ISI3        - -        - -       0.78        - - 
      BI1        - -        - -        - -       0.83 
      BI2        - -        - -        - -       0.69 
      BI3        - -        - -        - -       0.73 
      BI4        - -        - -        - -       0.72 
         PHI                                      
                  CT         PC        ISI         BI    
Analisa Pengaruh Consumer..., Anastasia, FB UMN, 2018
169 
 
            --------   --------   --------   -------- 
       CT       1.00 
       PC       0.30       1.00 
      ISI       0.30       0.50       1.00 
       BI       0.61       0.67       0.73       1.00                                                
 Completely Standardized Solution 
         LAMBDA-X     
                  CT         PC        ISI         BI    
            --------   --------   --------   -------- 
      CT1       0.85        - -        - -        - - 
      CT2       0.86        - -        - -        - - 
      CT3       0.91        - -        - -        - - 
      PC1        - -       0.74        - -        - - 
      PC2        - -       0.72        - -        - - 
      PC3        - -       0.72        - -        - - 
      PC4        - -       0.83        - -        - - 
     ISI1        - -        - -       0.73        - - 
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     ISI2        - -        - -       0.87        - - 
     ISI3        - -        - -       0.78        - - 
      BI1        - -        - -        - -       0.90 
      BI2        - -        - -        - -       0.73 
      BI3        - -        - -        - -       0.81 
      BI4        - -        - -        - -       0.81 
 
         PHI                                      
 
                  CT         PC        ISI         BI    
            --------   --------   --------   -------- 
       CT       1.00 
       PC       0.30       1.00 
      ISI       0.30       0.50       1.00 
       BI       0.61       0.67       0.73       1.00 
 
         THETA-DELTA  
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                 CT1        CT2        CT3        PC1        PC2        PC3    
            --------   --------   --------   --------   --------   
-------- 
                0.28       0.25       0.16       0.45       0.48       0.48 
         THETA-DELTA  
                 PC4       ISI1       ISI2       ISI3        BI1        BI2    
            --------   --------   --------   --------   --------   
-------- 
                0.32       0.47       0.24       0.39       0.19       0.46 
         THETA-DELTA  
                 BI3        BI4    
            --------   -------- 
                0.35       0.35 
                           Time used:    0.047 Seconds 
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OUTPUT LISREL STRUCTURAL MODEL 
Relationship: 
 CT1 CT2 CT3=CT 
 PC1 PC2 PC3 PC4=PC 
 ISI1 ISI2 ISI3=ISI 
 BI1 BI2 BI3 BI4=BI 
   
 PC=CT 
 ISI=CT PC 
 BI=CT PC ISI 
   
 Options:SC 
 Path Diagram 
 End of Problem 
 Sample Size =   130                                          
 
         Covariance Matrix        
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                 PC1        PC2        PC3        PC4       ISI1       ISI2    
            --------   --------   --------   --------   --------   
-------- 
      PC1       0.65 
      PC2       0.35       0.78 
      PC3       0.38       0.43       0.70 
      PC4       0.45       0.48       0.43       0.82 
     ISI1       0.18       0.11       0.20       0.19       0.79 
     ISI2       0.26       0.27       0.27       0.38       0.56       1.08 
     ISI3       0.19       0.21       0.32       0.32       0.61       0.67 
      BI1       0.36       0.32       0.28       0.45       0.34       0.61 
      BI2       0.31       0.34       0.27       0.33       0.22       0.52 
      BI3       0.30       0.31       0.28       0.38       0.26       0.59 
      BI4       0.29       0.30       0.26       0.35       0.20       0.52 
      CT1       0.16       0.08       0.17       0.18       0.14       0.34 
      CT2       0.18       0.26       0.27       0.21       0.13       0.35 
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      CT3       0.23       0.20       0.22       0.23       0.13       0.33 
 
         Covariance Matrix        
                ISI3        BI1        BI2        BI3        BI4        CT1    
            --------   --------   --------   --------   --------   
-------- 
     ISI3       0.98 
      BI1       0.43       0.85 
      BI2       0.36       0.55       0.89 
      BI3       0.39       0.61       0.51       0.81 
      BI4       0.33       0.60       0.53       0.52       0.79 
      CT1       0.19       0.54       0.40       0.36       0.43       1.34 
      CT2       0.27       0.51       0.50       0.43       0.49       1.03 
      CT3       0.19       0.55       0.46       0.41       0.48       1.02 
         Covariance Matrix        
                 CT2        CT3    
            --------   -------- 
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      CT2       1.47 
      CT3       1.10       1.31 
                                                                                 
Number of Iterations = 11 
 LISREL Estimates (Maximum Likelihood)                            
 
         Measurement Equations 
      PC1 = 0.60*PC, Errorvar.= 0.30  , R² = 0.55 
                               (0.046)            
                               6.42              
      PC2 = 0.64*PC, Errorvar.= 0.38  , R² = 0.52 
           (0.083)             (0.057)            
            7.65                6.59              
      PC3 = 0.60*PC, Errorvar.= 0.34  , R² = 0.52 
           (0.079)             (0.052)            
            7.63                6.60              
      PC4 = 0.75*PC, Errorvar.= 0.26  , R² = 0.68 
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           (0.087)             (0.050)            
            8.63                5.13              
     ISI1 = 0.65*ISI, Errorvar.= 0.37  , R² = 0.53 
                                (0.057)            
                                 6.61              
     ISI2 = 0.90*ISI, Errorvar.= 0.26  , R² = 0.76 
           (0.10)               (0.064)            
            8.83                 4.13              
     ISI3 = 0.78*ISI, Errorvar.= 0.38  , R² = 0.61 
           (0.094)              (0.064)            
            8.26                 5.93              
      BI1 = 0.83*BI, Errorvar.= 0.16  , R² = 0.81 
                               (0.032)            
                                4.92              
      BI2 = 0.69*BI, Errorvar.= 0.41  , R² = 0.54 
           (0.068)             (0.057)            
            10.25               7.22              
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      BI3 = 0.73*BI, Errorvar.= 0.28  , R² = 0.65 
           (0.060)             (0.042)            
            12.03               6.72              
  
      BI4 = 0.72*BI, Errorvar.= 0.28  , R² = 0.65 
           (0.060)             (0.041)            
            12.04               6.72              
  
      CT1 = 0.98*CT, Errorvar.= 0.37  , R² = 0.72 
           (0.084)             (0.062)            
            11.71               5.96              
  
      CT2 = 1.05*CT, Errorvar.= 0.37  , R² = 0.75 
           (0.087)             (0.066)            
            12.01               5.63              
  
      CT3 = 1.04*CT, Errorvar.= 0.21  , R² = 0.84 
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           (0.080)             (0.053)            
            13.10               4.08              
 
         Structural Equations 
  
       PC = 0.30*CT, Errorvar.= 0.91 , R² = 0.092 
           (0.10)              (0.20)             
            3.00                4.54              
  
      ISI = 0.44*PC + 0.17*CT, Errorvar.= 0.73 , R² = 0.27 
           (0.11)    (0.096)             (0.17)            
            3.98      1.74                4.33             
       BI = 0.33*PC + 0.45*ISI + 0.38*CT, Errorvar.= 0.22  , R² = 
0.78 
           (0.080)   (0.084)    (0.067)             (0.053)            
            4.19      5.31       5.58                4.13              
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         Reduced Form Equations 
       PC = 0.30*CT, Errorvar.= 0.91, R² = 0.092 
           (0.10)                                 
            3.00                                 
  
      ISI = 0.30*CT, Errorvar.= 0.91, R² = 0.091 
           (0.10)                                 
            3.00                                 
       BI = 0.61*CT, Errorvar.= 0.63, R² = 0.37 
           (0.090)                               
            6.80                                
 
         Correlation Matrix of Independent Variables  
 
                  CT    
            -------- 
                1.00 
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         Covariance Matrix of Latent Variables    
 
                  PC        ISI         BI         CT    
            --------   --------   --------   -------- 
       PC       1.00 
      ISI       0.50       1.00 
       BI       0.67       0.73       1.00 
       CT       0.30       0.30       0.61       1.00 
 
                           Goodness of Fit Statistics 
 
                             Degrees of Freedom = 71 
               Minimum Fit Function Chi-Square = 97.79 (P = 0.019) 
       Normal Theory Weighted Least Squares Chi-Square = 101.13 (P 
= 0.011) 
                 Estimated Non-centrality Parameter (NCP) = 30.13 
             90 Percent Confidence Interval for NCP = (7.42 ; 60.86) 
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                        Minimum Fit Function Value = 0.76 
                Population Discrepancy Function Value (F0) = 0.23 
              90 Percent Confidence Interval for F0 = (0.058 ; 0.47) 
             Root Mean Square Error of Approximation (RMSEA) = 
0.057 
            90 Percent Confidence Interval for RMSEA = (0.028 ; 
0.082) 
               P-Value for Test of Close Fit (RMSEA < 0.05) = 0.30 
                  Expected Cross-Validation Index (ECVI) = 1.31 
             90 Percent Confidence Interval for ECVI = (1.14 ; 1.55) 
                         ECVI for Saturated Model = 1.63 
                       ECVI for Independence Model = 17.25 
      Chi-Square for Independence Model with 91 Degrees of Freedom 
= 2197.50 
                            Independence AIC = 2225.50 
                                Model AIC = 169.13 
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                              Saturated AIC = 210.00 
                           Independence CAIC = 2279.64 
                               Model CAIC = 300.63 
                             Saturated CAIC = 616.09 
                          Normed Fit Index (NFI) = 0.96 
                        Non-Normed Fit Index (NNFI) = 0.98 
                     Parsimony Normed Fit Index (PNFI) = 0.75 
                        Comparative Fit Index (CFI) = 0.99 
                        Incremental Fit Index (IFI) = 0.99 
                         Relative Fit Index (RFI) = 0.94 
                             Critical N (CN) = 135.07 
                     Root Mean Square Residual (RMR) = 0.043 
                             Standardized RMR = 0.048 
                        Goodness of Fit Index (GFI) = 0.90 
                   Adjusted Goodness of Fit Index (AGFI) = 0.85 
                  Parsimony Goodness of Fit Index (PGFI) = 0.61 
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        The Modification Indices Suggest to Add the 
  Path to  from      Decrease in Chi-Square    New Estimate 
 ISI1      BI                 10.9                -0.36 
 ISI2      BI                 22.3                 0.66 
 The Modification Indices Suggest to Add an Error Covariance 
  Between    and     Decrease in Chi-Square    New Estimate 
 ISI3      ISI1               25.7                 0.27 
 ISI3      ISI2               11.5                -0.2                                                  
 Standardized Solution            
         LAMBDA-Y     
                  PC        ISI         BI    
            --------   --------   -------- 
      PC1       0.60        - -        - - 
      PC2       0.64        - -        - - 
      PC3       0.60        - -        - - 
      PC4       0.75        - -        - - 
     ISI1        - -       0.65        - - 
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     ISI2        - -       0.90        - - 
     ISI3        - -       0.78        - - 
      BI1        - -        - -       0.83 
      BI2        - -        - -       0.69 
      BI3        - -        - -       0.73 
      BI4        - -        - -       0.72 
 
         LAMBDA-X     
                  CT    
            -------- 
      CT1       0.98 
      CT2       1.05 
      CT3       1.04 
         BETA         
                  PC        ISI         BI    
            --------   --------   -------- 
       PC        - -        - -        - - 
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      ISI       0.44        - -        - - 
       BI       0.33       0.45        - - 
         GAMMA        
                  CT    
            -------- 
       PC       0.30 
      ISI       0.17 
       BI       0.38 
         Correlation Matrix of ETA and KSI        
                  PC        ISI         BI         CT    
            --------   --------   --------   -------- 
       PC       1.00 
      ISI       0.50       1.00 
       BI       0.67       0.73       1.00 
       CT       0.30       0.30       0.61       1.00 
         PSI          
         Note: This matrix is diagonal. 
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                  PC        ISI         BI    
            --------   --------   -------- 
                0.91       0.73       0.22 
         Regression Matrix ETA on KSI (Standardized)  
                  CT    
            -------- 
       PC       0.30 
      ISI       0.30 
       BI       0.61 
 
                                                                                 
 
 Completely Standardized Solution 
         LAMBDA-Y     
                  PC        ISI         BI    
            --------   --------   -------- 
      PC1       0.74        - -        - - 
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      PC2       0.72        - -        - - 
      PC3       0.72        - -        - - 
      PC4       0.83        - -        - - 
     ISI1        - -       0.73        - - 
     ISI2        - -       0.87        - - 
     ISI3        - -       0.78        - - 
      BI1        - -        - -       0.90 
      BI2        - -        - -       0.73 
      BI3        - -        - -       0.81 
      BI4        - -        - -       0.81 
         LAMBDA-X     
                  CT    
            -------- 
      CT1       0.85 
      CT2       0.86 
      CT3       0.91 
         BETA         
Analisa Pengaruh Consumer..., Anastasia, FB UMN, 2018
188 
 
                  PC        ISI         BI    
            --------   --------   -------- 
       PC        - -        - -        - - 
      ISI       0.44        - -        - - 
       BI       0.33       0.45        - - 
         GAMMA        
                  CT    
            -------- 
       PC       0.30 
      ISI       0.17 
       BI       0.38 
         Correlation Matrix of ETA and KSI        
                  PC        ISI         BI         CT    
            --------   --------   --------   -------- 
       PC       1.00 
      ISI       0.50       1.00 
       BI       0.67       0.73       1.00 
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       CT       0.30       0.30       0.61       1.00 
 
         PSI          
         Note: This matrix is diagonal. 
                  PC        ISI         BI    
            --------   --------   -------- 
                0.91       0.73       0.22 
         THETA-EPS    
                 PC1        PC2        PC3        PC4       ISI1       ISI2    
            --------   --------   --------   --------   --------   
-------- 
                0.45       0.48       0.48       0.32       0.47       0.24 
         THETA-EPS    
                ISI3        BI1        BI2        BI3        BI4    
            --------   --------   --------   --------   -------- 
                0.39       0.19       0.46       0.35       0.35 
         THETA-DELTA  
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                 CT1        CT2        CT3    
            --------   --------   -------- 
                0.28       0.25       0.16 
         Regression Matrix ETA on KSI (Standardized)  
                  CT    
            -------- 
       PC       0.30 
      ISI       0.30 
       BI       0.61 
                           Time used:    0.062 Seconds 
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